
The Bond University logo

The Bond University logo consists of three elements – shield, entity type and tagline. 

The logo is a fixed artwork and must not be altered or recreated in any way. The 
Bond University shield and entity type should always retain the relationship shown 
here. Neither the shield nor entity type should be used independently of each other. 
When using the Bond logo in communication materials, the full colour (CMYK) 
version, pictured right, is the preferred version.

There are variations of the logo which can be used only when the main version is 
not suitable (see pages to follow), however please note the version pictured right is 
the favoured and preferred version for all communication materials. 

In order to maintain the integrity of the University logo and ensure consistent use 
of the logo, the logo guidelines in this guide must be upheld at all times. If the Bond 
University logo is being used in any materials other than those designed by the  
Bond University Marketing and Communications team, logo use approval must be 
gained by the Communications Manager and / or General Manager – Marketing  
and Communications.

Acceptable contrast
When applying the logo (which retains a transparent background) over a 
background colour, the integrity and legibility of the logo must always remain. For 
both full colour and one colour logo configurations, there must always be sufficient 
contrast between the logo and its surroundings, ensuring its visibility and impact.

The Bond University entity type must always appear either in navy (on a white or 
light coloured background) or in white (reversed from a dark coloured background). 

The examples shown here illustrate the correct amount of contrast that is essential 
between the Bond University logo and its background and should be used as a guide 
on acceptable contrast.

Other colour variations
Various colour options have been developed for the Bond University logo:

1.  Full colour - Used for full colour (CMYK) signage, advertising, web, stationary,
printed materials.

2.  Black and white - This version is only to be used when the logo cannot be
printed in full colour.

3.  Mono navy and Mono white - This version is only to be used when the logo 
can only be printed in one colour.

Main logo - full colour (positive)

Preferred main logo - full colour 
(reversed) in navy box out



Logo usage

The University logo should never be manipulated from its original form. Where 
possible, the logo should appear on a plain background and at high contrast with its 
background colour (see above contrast examples).

The examples on the right show some of the acceptable  and incorrect uses.

INCORRECT ACCEPTABLE

To ensure the integrity and legibility of our logo, it cannot be manipulated 
or altered in any way.

Bringing ambition to life

Do not reproduce the logo using another typeface

Do not add a containing shape to the logo

Do not apply a drop shadow to the logo Do not resize individual elements of the logo

Do not re-align elements of the logo

Do not outline the logo

Do not alter the tagline or identifier using another typeface

Do not alter the proportion (or aspect ratio) of the 
logo. It should never be ‘squashed’ or ‘squeezed’.

Do not alter the colour of the entity type

Do not alter the orientation of the logo.  
It should never be rotated or put on an angle.

BOND
UNIVERSITY



Margins and minimum size

MARGINS
To ensure that the University logo remains uncluttered, clear and unobstructed, a 
minimum margin has been defined and should be adhered to in all uses of the logo.

This margin should be equal to the height of the Bond University entity type  
in the logo (X).

MINIMUM SIZE
To ensure accurate and legible reproduction of the logo, a minimum logo size must 
be upheld at all times.

The minimum size for the logo is 25mm in width.

Logo variations
Faculties, institutes, schools, departments and 
research centres must always be clearly identified as 
being part of Bond University and logo variations have 
been created for these departments. 

This form of the Bond University logo combines the main 
logo elements with the addition of a separating line  
and identifier. 

The ‘identifier’ is a fixed arrangement stating the 
department’s name.

In circumstances where size, space and placement of 
the logo comprimises legibilty of the identifier (e.g. press 
advertising, outdoor signage, merchandise etc) the main 
logo (without a tagline or identifier) is to be applied.

MINIMUM SIZE
To ensure accurate and legible reproduction of the logo with 
identifier, a minimum size has been determined and must be 
upheld at all times.

The minimum size for the logo with an identifier to be 
applied is 40mm.

25mm

X

FUNCTION CENTRE

OFFICE OF FUTURE STUDENTS

INFORMATION TECHNOLOGY 
SERVICES

OFFICE OF LEARNING AND TEACHING


